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. . tu ¥ » MODULE 8: GOOGLE ADWORDS OR PAY PER CLICK
Implementation of Backinks Creation on Landing

MARKETING (SEM)

Google Adwords

INroducton 1o Online Advertising And =
Adwords Account And Campaign Basics
ADWOrds Targeting And Placement
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Ads Type
Bidding Strategies
Search Network
Display Network
* Shopping Ads
* Video Ads
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» Reports
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Gpogle Ads AcCount Creation and Setup
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Set on Conversion Tag
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Setan Goal and Monitoning
Weekly and Monthiy Report Generation
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« What s a Google business hsting?
« Customer Esperence
« Current Audt |~
» Office Name V7
¢ Office Address Detalls |7
» Title Optimazzation
* About Us v
* Business Hours V7~
» Website & #rone Number L
+ Images: Inude & Gutside
* Qutlet Territory Pincodes/ Target Pincodes/ Latlong
* Basting GMB inks o~

MODULE 9; SOCIAL MEDIA OPTIMIZATION {SMO)
social Media Optimization

{ntroducton To Social Media Networks

Types Of Social Media Websites

Sacial Media Optimization Contepts

Facenook; Twitter, Linkedln, o =

YouTube, Pinterest ’

Hashtags
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Facebook Opumeaton -~

Fan Page Vs Profile Vs Group V7

Creating Facebook Page Far Busmess <7
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User Attributes
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Setup Goal And Montoring
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Adding sute and verification
Quer aew
Performance
Indexing
User Expenence
User Enhancement
Setting Geo target. ocanon
Search queries araviis
External Unky report
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Website UR/. submit o Search console
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Structure of Post 7
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* MODULE 13 CREATING A NEW SIMPLE WEBSITE
Creating A Simpie Website For Your Business

Right Hashtag for your Post
Analysis ot Lkes, Share, Cemment, Followers, and v
Retwoot
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7 Resume Preparation
Intenview Question Preparaton
+ Fruitful Practical
Mock Test Preparation and Confidence Improve
How to Introduce Yourseit in Interview
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